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Food & food safety > An interplay of “passion” and “duty”
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Interplay of ‘passion’ and ‘duty’ I A mix of factors
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Special Eurobarometer 505
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Special Eurobarometer 91.3

Food safety I Less of a personal passion



Source:  
EB Food Safety in the 
EU (2019)

Trust I Scientists leading the way

http://www.efsa.europa.eu/sites/default/files/corporate_publications/files/Eurobarometer2019_Food-safety-in-the-EU_Full-report.pdf
http://www.efsa.europa.eu/sites/default/files/corporate_publications/files/Eurobarometer2019_Food-safety-in-the-EU_Full-report.pdf


Science isn’t over  
until it’s communicated.

2013, Sir Mark Walport, UK Chief Scientist
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Why do we make the effort?



Communication and engagement leading the way 



▪ Building confidence in EU food safety 
system 

▪ Raising awareness of and 
understanding about risks 

▪ Providing the context of risks, 
including benefits 

▪ Bridging the gap between science and 
society, being accurate and consistent 
with the science 

▪ Understanding audiences and 
providing them appropriate 
information to make informed choices  

Purpose of risk communication
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Our established communication toolbox

+ communication 

campaigns



10Campaign #EUChooseSafeFood (2021)

EFSA campaigns I The approach



Social media I A unique tool
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Social listening I Provides insights into online discourses, 
sentiment, audience interests  

Social media always approach I One of our key communication 
channels to deliver accessible, clear and engaging content 

Interaction I Engagement with audiences and sharing of 
interactive content on different social networks (e.g. campaign 
material tailored to Instagram) 



The way we engage with stakeholders

Distributors & HORECA

Farmers & primary 
producers

Business &  
Food Industry

Consumer 
organisations

Practitioners’  
associations

NGOs & 
advocacy groups

Academia
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Implementing an “audience” first approach



People are different I Understanding our audiences

“Generic” trust 
Trusts everyone

“Concerned” Trusts market and themselves

“Relaxed” Trusts systems in place and authorities

“Concerned” 
Mistrusts 

markets and 
authorities

Source:  
Statistical data 
analysis of EB Food 
Safety in the EU 
(2019)

http://www.efsa.europa.eu/sites/default/files/corporate_publications/files/Eurobarometer2019_Food-safety-in-the-EU_Full-report.pdf
http://www.efsa.europa.eu/sites/default/files/corporate_publications/files/Eurobarometer2019_Food-safety-in-the-EU_Full-report.pdf
http://www.efsa.europa.eu/sites/default/files/corporate_publications/files/Eurobarometer2019_Food-safety-in-the-EU_Full-report.pdf
http://www.efsa.europa.eu/sites/default/files/corporate_publications/files/Eurobarometer2019_Food-safety-in-the-EU_Full-report.pdf


What does it mean I How we make it happen
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Understanding our 

audiences

Involving audiences in product testing and improvement  

1

2

Tailoring our 
communication products and tools to their information 

needs
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Social research I Understanding our audiences
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“Targeted” research explores a 
specific topic or an audience to 
best frame the communication 

“Strategic” research 
helps us inform communication 

planning and the choice of 
topics

1



Listen and adjust I How are we involving audiences?
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… which includes 
message testing within 
the campaign 
development process: 

e.g. 10 online focus 
groups held for 
#EUChooseSafeFood 

2
Increased focus on campaigns means tailoring content to the 
information needs of our target audiences … 



Listen and adjust I Next stages of user involvement
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2

User research  
&  

Personalised 
journeys



Tailor it to EU 27 I Expanding multilingual approach
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• Introduction of the Spanish website version in 2020 to complement EN, FR, DE and IT 

• Investments in hybrid solutions (human +neural machine) ongoing > recently added 5 
languages to the website (EL, NL, PL, PT, SV) 

• Further investments in translating the entire website content as well as the scientific 
work (primary communication products) in the context of EFSA 2027 



Comunicating science I No universal remedy
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Content that 
considers 

personality  
traits

Plain language

Formats 
elaborated 

jointly 



www.efsa.europa.eu/en/engage/careers

www.efsa.europa.eu/en/rss

Subscribe to

Engage with careers

Follow us on Twitter
@efsa_eu
@plants_efsa
@animals_efsa

www.efsa.europa.eu/en/news/newsletters

@methods_efsa
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Career opportunities for young 
professionals 

Eline De Vel & Panos Kalavros

HuCap Team talent selection



Career Opportunities for Young Professionals

• For anyone meeting the 
specific requirements of the 
different job positions 

• Renewable contracts of 3 to 5 
years 

• Payed 
• Full time 

• For university 
graduates 

• Open to ex trainees of 
EU institutions 

• 5 to 12-month contract  
• Payed 
• Full time

• For PhD candidates and 
public workers 

• Up to 6 months for PhD 
candidates, 12 months for 
public workers 

• Unpaid 
• Full time

Standard 
positions

Guest 
Programme Traineeship

Check our latest career opportunities: careers.efsa.europa.eu



Areas of Interest

Biology 
Toxicology 
Veterinary 
Chemistry 
Statistics 
Nutrition 
Pesticides 

International relations 
Legal Affairs 
Accounting 

Event and Campaign 
Management 

HR administration 
Business ICT Systems

Editors 
Media Relations 
Engagement and 
External Relations 

Digital Communications 
and Multimedia

SCIENCE BUSINESS 
SERVICES

COMMUNICATIONS





Overview of the Programme

Goal

Gain professional 
experience in a leading 

scientific European 
Agency

Develop and strengthen 
your skills and 

competencies in the 
chosen field of interest

Expand your professional 
network

Eligibility

University degree

B2 level in English

Have never been 
employed by EFSA

EU and non-EU citizen

EU trainees are eligible to 
apply

Characteristics

Up to 12 months

Monthly maintenance 
grant €1,250

Working language: 
English



27

Careers.efsa.europa.eu 

How to apply for a job at EFSA
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Application 
on EFSA’s career 

page

Eligibility 
and CV 

screening

Recorded 
Interview

Online Live 
interview with 

manager(s)

Talent pool 
established

Traineeship 2022 - Overview of the Selection Process

Offers sent 
to candidates

Deadline for 
applications:  

25th April

Selection process:  
May - June

Starting dates: 
September to December



Keep in Mind 

▪ Make sure you fulfil eligibility criteria 

▪ Read the vacancy note carefully, all 
info is there 

▪ Mention all relevant experience with 
details 

▪ Pay attention and fill in carefully the 
Job Specific Questions 

▪ Don’t wait until the last day to apply 

▪ Once you apply your profile will 
remain available for future 
applications

Preparing The Application

www.careers.efsa.europa.eu



▪ Recorded Online Video Interview 
Focused mainly on language, presentation and verbal communication skills 

▪ Written Test  
The written test is designed to assess technical competencies and the written communication skills.

Recorded Online Video Interview & Written Test

Any tips for the 
video interview?



Structured Interview Process
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✓ Technical interview questions: focus on 
candidates’ skills 

✓ Behavioral competencies interview 
questions: focus on how you handled 
(would handle) various work situations 

 

How do you manage 
stress? 

Tell me about a time when you had 
to perform a task or project under 
a lot of stress.

Could you give 
me an example?



Competency Based Interview: Star Technique

Examples of answers based on STAR technique: 

▪ Recently, when I was working on (task), I discovered 

(situation). Because of that, I (action). Because of this, 

(result). 

▪ One situation that comes to mind is (situation). My role 

was (task), and I (action). There were a few 

complications along the way. One was (complication) and 

what I did was (action). The other was (complication) 

and I (action). Because these challenges were addressed 

(result). 



Interview Tips 

DON’Ts 
▪ Generalised answer – sweeping statements 

(e.g. always get on well with people) 
▪ Too much “I”  or “we”, concentrate on your 

role on the team 

DOs 

▪ Refer to the competencies in the vacancy notice – 

think of examples in advance 

▪ Think about the depth and complexity of your 

examples 

▪ Be concise and engage with the panel 

▪ Think of your value proposition  

▪ Do not take for granted that the SB knows your 

skills, achievements: explain and give all necessary 

details  



The outcome of EFSA Selection procedures for staff is the establishment of a Talent Pool 
of suitable candidates 

EFSA Talent Pool

▪ The Talent Pool is valid for two years (possible extension upon ED Decision) 

▪ Inclusion on the Talent Pool does not guarantee a job offer 

▪ Hiring managers can screen and select candidates from Talent Pools in case they have a 

business need (a second interview with the relevant manager may be scheduled) 

Is the Talent 
Pool only 

available for a 
specific Unit? 



▪ 3280 applications 

▪ 86 hired  

▪ 20 different nationalities 

▪ 6 trainees coming from  
non – EU countries (India, 
Colombia, Azerbaijan, Norway, 
Ukraine) 

TRAINEESHIP 2020/21- Key Facts & Figures 1/2 



TRAINEESHIP 2020/21- Key Facts & Figures 2/2



In short – why should you want to be a trainee at EFSA?



Thank you! 

Do you have any 
questions?

Questions - Open discussion



Stay connected

www.efsa.europa.eu/en/engage/careers

www.efsa.europa.eu/en/rss

Subscribe to

Engage with careers

Follow us on Twitter
@efsa_eu
@plants_efsa
@methods_efsa

www.efsa.europa.eu/en/news/newsletters
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https://connect.efsa.europa.eu/RM/s/askefsaAny question?


